Unit 2 - Individual Project
Audrey, this is a well written and informative paper.
I do not see a discussion of the company’s presence on social media. -15 points
[bookmark: _GoBack]Step 2: Corporate Social Media In-Depth Review
Review the selected company’s presence on at least 8 corporate social media channels, paying particular attention to human resources issues or topics. Consider a diverse range of social media channels, including video sites, blogging sites, photograph-sharing sites, and more.
Otherwise you have some interesting and thorough points as we look ahead to SWOT and Risk and Opportunity Assessment.
UNIT 3 will be working with comparator groups (and companies) so watch for that “quirk” in the next assignment.
	Grading Criteria
	Percentage
	Points Earned
	Comments

	Deliverable requirements addressed; understanding of material and writer's message and intent are clear.
	35%
	37.5/52.5
	You missed fully discussing Step 2.

	Scholarly research supports the writer's position and is properly acknowledged, and cited direct quotations may not exceed 10% of the word count of the body of the assignment deliverable (excluding title page, abstract, table of contents, tables, exhibits, appendices, and reference pages). Inclusion of plagiarized content will not be tolerated and may result in adverse academic consequences.
	20%
	30/30
	Excellent.

	Critical thinking: Position is well-justified, there is logical flow, and there are examples.
	20%
	30/30
	Yes!

	Structure: Includes introduction and conclusion, proper paragraph format, and reads as a polished, academic paper or professional presentation, as appropriate for the required assignment deliverable.
	10%
	15/15
	No problems.

	Mechanical: No spelling, grammatical, or punctuation errors.
	10%
	15/15
	OK
Proofread!

	APA: Deliverable is cited properly according to the APA Publication Manual (6th ed.).
	          5%
	     7.57.5
	Review  the APA requirements such as at http://www.apastyle.org/ on APA.
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